O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iKOBHI HOMep: 0413U006015
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peecrtpaunii: 21-10-2013

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. KpaBuyk Irop AnaTos1ii0B14

2. Kravchuk Igor Anatoliyovych

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIn¢dp HaykoBOi cneniaabHOCTI: 08.00.04

Ha3Ba HayKoBOIi CIeniaJIbHOCTI: EKoHOMiKa Ta yIpaBJIiHHA MANPUEMCTBAMY (32 BUIAMU EKOHOMIYHOI

LisITIBHOCTI)

T'asmy3sp / ranysi 3HaHB. He 3aCTOCOBY€ETbCS

OcBiTHBO-HayKOBa IIporpama 3i creniaJbHOCTI: He 3acTocoByeTbcs

Jdara 3axHcCTy: 26-09-2013

CnenianpHICTB 32 OCBIiTOIO: 7.050206

Micue p060TI/l 3a06yBaqa: JKutoMupchKkuil HalliOHAJILHUI arpO€KOJIOTYHUI YHIBEPCUTET
Kog, 3a €EIIPTIOY: 00493681

Micue3Haxoa>KeHHS: Ykpaina 10008, m. XKuromup, 6ysbap Crapwuii, 7

dopma ByracHOCTI:

Cdepa ynpaBiriHHS: MiHicTepCTBO OCBITH i HAyKH, MOJIOZ Ta CIOpTy YKpaiHu

InenTudgikarop ROR: He zacrocosyerscs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT
Iudp cnenianizoBaHoi BYEHOI pagH (pa30Boi CIeliaJi30BaHOi BYEHOI pazu): [l 14.083.02
IloBHe HaliIMeHYBaHHS IOPUAHYHOL 0CO0H: JKuToMUpChKuUii HalliOHATLHUI arPOEKOJIOTIYHUIA YHiIBEpCUTET

Kopg 3a €IPIIOY: 00493681
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IV. BizomocTi nipo nmiznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10
BUKOHaHO JHUCEPTALil0

IloBHe HalMEeHYBaHHSI IOPHUAHUYHOI 0COOH: )KUTOMUPCHKUIL HALIOHAIbHUIA aTPOEKOJIOTIIHMIL YHIBEPCUTET
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V. BimomocTi npo guceprauiio

Mosga guceprarii:

Koau TemaTHYHHUX PYOPHK: 06.81

Tema gucepranii:

1. YpaByiHHS MApKETUHIOM IMiAIIPUEMCTB Xap4OBOi IPOMUCIIOBOCTI

2. The marketing management of food industry enterprises

Pedepar:

1. MeTa mocifpkeHHs: TeOpeTUKO-MEeTO0JI0TiYHe OO PYHTYBaHHS Ta pO3p0OKa HAyKOBO-ITPAKTUYHUX
peKoMeHzail moao GopMyBaHHS Ta €(PEKTUBHOIO BUKOPHUCTAHHS CUCTEMU YIIPABJIiHHSI MAapPKETUHIOM
MiAPUEMCTB Xap40BOi MPOMUCIIOBOCTI. O6'€KTOM JOCIIIPKEHHS € TpoLec GOPMyBaHHSI, OLiHKA I BUKOPUCTaHHS
CHCTEMHU YIIPaBJiHHS MapKeTUHIOM MiAIIPUEMCTB Xap4y0BOi IPOMHUCIIOBOCTI KutomMupchKoi obsacti. Metonu
€KOHOMIYHUX JOCJiIKeHb: abCTPAKTHO-JIOTYHUI €KOHOMIKO-CTaTUCTUYHUI, MOHOTpadiuHui, KOpessiiHO-
PErpeCiHNM aHali3, METOJ, COLII0JIOTIYHOrO JOCIIIP)KEHHS, EKOHOMIKO-MaTEMATUYHUM, PO3PAXYHKOBO-
KOHCTPYKTUBHUU. TeopeTuyHi pe3ysibTaTu: po3poOKa TeOPeTUKO-METOIUYHUX I10JI0KEHb Ta TPAaKTUIHUX
peKoMeHzalii mono epeKTUBHOrO YIPaBIliHHSI MapKETUHIY MiJIIPUEMCTB Xap4oBOi IPOMUCIIOBOCTI. [IpakTUyHi
Pe3yJIbTaTU: HAYKOBE OOI'PYHTYBAHHSI TEOPETUKO-METOL0JIOTIYHUX T2 HAYKOBO-IIPUKJIAJHMX OCHOB (POPMYBAHHS Ta
€(EeKTUBHOTO BUKOPUCTAHHS CUCTEMHU YIIPABJIiHHS MAPKETUHIOM MiANPUEMCTBAMU Xap4OBOi IPOMUCIIOBOCTI.

HaykoBa HOBM3HA: 3alIPONIOHOBAHO METOAUYHMI MiAXif, 1O OLIIHKA MapKETUHTOBOTO MOTEHIiaNy NiAIPUEMCTB



Xap4oBOi IPOMUCIIOBOCTI i3 BpaXyBaHHSIM BUPOOHUYMX PECYPCiB, BULIB IPOAYKILi, €EeKTUBHOCTI MAPKETUHTOBOTO
yrpasiiHHs. CTyHiHb BIIPOBAIPKEHHS: FOJIOBHE YIIPaBJIiHHS €KOHOMIKK JKUTOMUPCHKOi 0671aCHOI ep>kaBHO]
anMiHicTpaliii, mianpueMcTBa arponpoioBosbyoi chepu, JKUTOMUPCHKUI HalliOHATIbHUN arpoeKOJIOTiYHUN
yHiBepcuTeT. EQEeKTUBHICTb: pe3yJIbTaTH OCiIPKEHHS CIIPUSTUMYTh MiABUILIEHHIO €(PeKTUBHOCTI yIIPaBJIiHHS
MapKeTHHIY MiANpUEMCTBAMU arponpooBosbdoi cpepu. Chepa BUKOPUCTAHHS: LEHTPAJIbHI Ta MiCLIeBi OpraHu

BUKOHABYOi B3y, BULIi HABYaJIbHI 3aKJIany, MifIPUEMCTBA Xapy0BOi IPOMUCJIOBOCTI.

2. Aresearch purpose consists in a teoretiko-methodological ground and development of scientific practical
recommendations in relation to forming and effective use of control system marketing of enterprises of food
industry A research object is a process of forming, estimation and use of control system marketing enterprises of
food industry of the Zhytomyr area. Methods of research: abstract and logical, economic and statistical,
monograph, correlative and regression analysis, method of sociological research, economic and mathematical,
computational and constructive. Theoretical results: the development of theoretical and methodical positions and
practical recommendations in relation to the effective management of marketing of enterprises of food industry.
Practical results: scientific ground teoretiko-methodological and scientifically applied bases of forming and
effective use of control system marketing by the enterprises of food industry. Scientific novelty: the author
suggests a methodical approach to the estimation of marketing potential of enterprises of food industry
recognition production resources, types of products, efficiency of marketing management Level of introduction:
the results of the conducted research are applied main administration of economy of Zhytomyr regional state
administration, food industries, Zhytomyr national agroekological university. Efficiency: the research results will
be instrumental in the increase of efficiency of management of marketing the enterprises of food industry. Sphere
of application: central and local organs of executive power, higher educational establishments, enterprises of food
industry.
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Penensentu

VIII. 3ak1104Hi BiZOMOCTI
BaacHe IlpizBuiie Im's ITo-6aTbKOBI
TOJIOBH pagu

Biiacue IIpizBuie Im's I1o-6aTbKOBi
TOJIOBYIOYOTO Ha 3acCiiaHHi
BignoBigasibHUI 3a MiATOTOBKY

00JIiIKOBHX JOKYMEHTIB

PeecTpaTtop

KepiBHuk Bigainy YKpIHTEI, mpo €
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XopakiBCbKUM €BreHiin IBaHoBUY

IOpuenko T.A.



