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Pedepar/anoTamnis:

1. Incepraniiiny po60Ty IPUCBSIYE€HO OOIPYHTYBAHHIO TEOPETUKO-METOJMYHUX OCHOB i pO3pO0JIEHHIO NPAaKTUYHUX
PeKoMeHaLil moao GopMyBaHHS MApPKETUHIOBAX KOMYHIKallill KOMIaHii B ymoBax 1M(ppoBoi TpaHcdopmallii
6i3Hec-1poleciB. Y poOOTi 3a3HaU€HO, 1[0 B yMOBaX IPUCKOPEHHSI EKOHOMIUHUX NPOLECiB MAPKETUHTOBI
KOMYVHiKallii 3a3Hal0Th CyTTEBUX TpaHCcdOpMaLliil, 3yMOBJIEHUX HacaMIlepe]] TeXHOJIOT{YHUM PO3BUTKOM,
uu@posisaliero 6i3HeC-cepeoBUILA Ta YCKIaAHEHHSIM PUHKOBOI B3aeMo/ii. O6IpyHTOBAHO, 110 [V100aJIbHI IIPOLleCH
uM@poBisalii CyTTeBO 3MiHIOIOTh YMOBM (YHKIIOHYBaHHS MiANPUEMCTB, TPaHCPOPMYIOUX Oi3HEC-TTPOLIECH,
KOMYHiKaliiiHi Mozesi B3aemogii i3 3a1ikaBjieHuMy CTOPOHaMU. BaXkiuBUM HanpsiMoM Iux TpaHncdopMaliiil € 3MiHa
niaxoniB 10 GOpMyBaHHSI MAaPKETUHIOBUX KOMYHIKallifl. Y3araJbHeHO HayKOBi MigX04u 10 TPaKTyBaHHS
MapKETUHIOBUX KOMYHIKallill Ta BUOKPEMJIEHO iHCTPYMEHTAJIbHUM, ITPOL€CHUN, YIIPABJIiIHCbKUM, PEJALINHNA,
CHCTEMHO-iHTerpauiiHui, [nQpoBuil Ta aJITOPUTMIUHMI MiAXOAU, IO JAJI0 3MOTY Binobpa3uTu Tpanchopmaliiio

CYTHOCTi MapKETMHIOBUX KOMYHIKalliil BiZITOBIHO 1O PO3BUTKY MapPKETUHIOBUX ITAPAAUTM, YCKIALHEHHS



PUHKOBOTO CEPELOBUIIA I TEXHOJIOTTYHUX 3MiH y 6i3Heci. Y po6oTi 3a1IpOIIOHOBAHO KOHLENTYaIbHUI MiAXif, 10
dhopMyBaHHSI MApKETUHTOBUX KOMYHIKalliil HA OCHOBI JAHUX i TEXHOJIOTI} WITY4YHOrO iHTeeKTy. O6rpyHTOBaHO, 110
PO3BUTOK LIM(PPOBUX TEXHOJIOTI, aHATITUKY BEJIUKUX JAHUX, HITYYHOTO iHTEJIEKTY Ta aBTOMAaTU30BaHUX
KOMVHiKaliliHUX 11aT¢$OopPM 3MiHIOE HE TiIBKY iHCTPYMEHTAJIbHE 3a0€3[1€4YE€HHS] MapKETHHIOBUX KOMYHIKallili, a i
iXHIO €EKOHOMIYHY [IpUpOAY, PYHKLiOHAIbHE IPU3HAYEHHS Ta YIIPABJIiHCBKY POJIb. Y Me€XaX 3allPOIIOHOBAHOIO
niAXoly PO3KPUTO B3a€MO3B'SI30K MK MaKpoJileTepMiHaHTaMU PO3BUTKY KOMYHIKallilHOrO cepeloBHUINa,
KOHLIENTyaJIbHOIO TPaHC(OpMallielo MAPKETUHIOBUX KOMYHIKalliil, 3MiHOI0 iXHiX QyHKIiH i pOpMyBaHHSIM HOBOTO
TEXHOJIOTIYHOrO MiArPyHT. Lle 1ano 3MOory yTOUYHUTH 3MiCT IIOHATTA «MapPKETUHIOBI KOMYHIiKallii Ha OCHOBI JaHUX
Ta TEXHOJIOTiH IITYyYHOTO iHTeJIEKTy» Ta OOIPYHTYBATH iX Iepexiy, BiJ nepeBaskHO iHPOpPMaIiliHOTO BILJIUBY 1O
CHACTEMU II€PCOHAJ30BaHO]i Ta iIHTEpPaKTUBHOI B3aeMoZii. 31ilicCHeHO cucTemMaTH3allilo AeTepMiHaHT GOPMYyBaHHS
MapKETHMHTOBUX KOMYHIKalill y uu@posomMy cepenosullii. Ha 0CHOBI y3arajbHeHHs! HAYKOBUX IiIXOIB i Cy4yacHUX
TeHZeHLil nudpoBoi TpaHcpopMallii 3aIpONIOHOBAHO IPYITYBaHHS I€TEPMiHAHT HA 30BHilIHI (TEXHOJIOTIYH,
PYHKOBI, CIIOXMBYO-TIOBEJiHKOBI, IHCTUTYL[illHO-HOPMaTHBHI Ta COLiaJIbHO-€KOHOMIYHI YNHHUKM) i BHYTPilIHi
(piBeHb 1IM(PPOBOI 3PiNIOCTi NiJIPUEMCTBA, OCOOIMBOCTI 6i3HEC-MOZEJ, pECypCHE 3a0€3M1eYeHHS, KOMIIETEHTHICThb
[IEPCOHAJTY, HASIBHICTb OpeH-TIAaTPOPMU Ta iHPOPMaLiHO-aHAJIITUYHA CIIPOMOXKHICTh). OGI'PYHTOBAHO, 110
TPaOULiNHI MigXoau N0 OLiHIOBaHHS e(PeKTUBHOCTI MapKeTMHIOBUX KOMYHIKallii, sIKi IepeBakHO 6a3yI0ThCS Ha
PO3MEXXyBaHHI EKOHOMIYHUX | KOMyHIKaTUBHUX pe3yJbTaTiB, HE I0BHOIO MipOI0 BiloOpakaloTh 6araTOBUMIipHUI
BIIJIMB CY4aCHMX KOMYHIKalliil, 0CO6JIMBO B yMOBax LM(ppoBoi TpaHCcPopmaliii 6i3Hec-nrpoLeciB. 3aipoIOHOBaHO
METOJIWYHUH Mifxif, MoOy10BaHMIl Ha BUANIEeHH] 6JIOKiB iHAMKATOPIB Pe3yIbTaTUBHOCTI MAPKETUHTOBUX
KOMYHIKallill: KOMyHiKaTUBHOI, TIOBE€IiHKOBOI, EKOHOMIYHOi, aHAJIITUKO-TE€XHOJIOTIYHOI, COLiaIbHO-€TUYHOI,
aJlalTUBHOI PE3YJIbTaTUBHOCTI Ta PE3yJIbTaTUBHOCTI KIIIEHTCHKOTO IOCBiAy, 110 A€ 3MOTy CUCTEMHO OLIHUTU Pi3Hi
aCIIeKTH KOMYHIKaLifHOro BIUIUBY. JJoCIiIkeHo TpaHCchOpMalLilo MApKETMHIOBAX KOMYHIKallill arpapHUX KOMIIaHiN
B yMOBax 1udposizalii Ta BU3HaYeHO OCHOBHI TeHAeHIIii iXHboro po3BuTKy: data-driven Tpancdopmariii,
BHMKOPHUCTaHHS TEXHOJIOTi IITYYHOTO iHTEJIeKTy, iHTerpalisi MapKeTHHIOBUX KOMYHiKalili, niaatdopmizanis
PUHKOBOI B3aeMOZii, pO3BUTOK rinepriepcoHanizanii ta nocuneHHs ESG-koMyHiKkalii. 30iiiCHEHO aHali3
€KOHOMIYHMX [I0Ka3HUKIB arpapHUX KOMIIAHIl, IKUM CBIIUUTD, 110 HE3BAYKAKOYM HA CYTTEBI 30BHILIHI BUKJIMKHY,
IOCiIKyBaHi KOMIIaHii 36epiraioTh IeBHUI1 piBeHb (PiHAHCOBOI CTIMIKOCTI, 1110 6e3MocepeiHbO BIJIMBAE HA XapaKTep
Ta iHTEHCUBHICTb iXHIX MAPKETMHIOBUX KOMYHiKaLii. 30i1iICHEHO TOCIIiIKEHHS JIOKAJIbHUX arpapHUX MiJIPUEMCTB i
BUSIBJIEHO CIIENM(iKy iXxHbOI KOMYHIKaLilIHOI [isi/IbHOCTI: BOHA NePEeBa’KHO 6a3yeThCsl HA JIOKAJIbHIN JOBIpi,
0COOMCTHX KOHTAKTax, pemnyTalii BlacHMKa, COLiaIbHUX MepeXax, MeCceHIpKepax, IPOCTUX Bebpecypcax i mpsamux
npopaxax. CucTeMaTU30BaHO 3aKOPJOHHUM HOCBiT GOPMYyBaHHSI MapKETUHIOBUX KOMYHIKallill arpapHuX
nianpueMcTB y L1M(POBOMY CEPEIOBUIII Ta BU3HAYEHO, 11O iXHill PO3BUTOK BilOYBAa€ThCS B HAINPSIMi IEPEXOY Bif
BUKOPUCTAHHS OKPEMUX iHCTPYMEHTIB ITPOCYBaHHS 10 (POPMYBAHHS iHTErpoBaHMX UM(PPOBUX KOMYHIKALiIHUX
ekocucteM. ChopMOBaHO peKOMeHAAllil o0 afjanTallii Kpamux Mi>)KHAapOJHUX MMPAKTUK N0 HislITbHOCTI
BITUM3HSIHUX arpapHUX MigIIPUEMCTB [JIs iIBULIIEHHS €(EeKTUBHOCTI MAPKETMHTIOBMX KOMYHIKalliil Ta 3MilJHEHHS
iXHiX KOHKYPEHTHUX NO3ULil y LU POBill eKOHOMili. Ha OCHOBI 37iliCHeHOro aHasisy c(pOpMOBaHO
KOHLIeNITyaJIbHUH MifXif, 10 no6ymoBy iHTerposaHoi nudpoBoi naaThopmy MapKeTUHTOBUX KOMYHIKallii
JIOKaJIbHUX arpapHUX MiIIPUEMCTB SIK IPAKTUYHOTO iHCTPYMEHTY I1epeXoAy BiJi ¢parMeHTapHOTO BUKOPUCTaHHS

OKpeMUX LU1(PPOBUX KAHAJIB [I0 LiJIiICHOI CUCTEMH YIIPaBJIiHHSI KOMYHIKaLIiMHOIO B3a€MOII€IO.

2. The dissertation is devoted to substantiating the theoretical and methodical foundations and developing
practical recommendations for the formation of a company's marketing communications under the conditions of
the digital transformation of business processes. The study emphasizes that, in the context of accelerating
economic processes, marketing communications are undergoing significant transformations driven primarily by
technological advancement, the digitalization of the business environment, and the increasing complexity of
market interactions. It is substantiated that global digitalization processes are fundamentally changing the
operating environment of enterprises by transforming business processes and communication models with
stakeholders. One of the key directions of these transformations is the shift in approaches to the formation of

marketing communications. Scientific approaches to the interpretation of marketing communications have been



systematized, and the instrumental, process, managerial, relational, system-integration, digital, and algorithmic
approaches have been identified. This made it possible to reflect the transformation of the essence of marketing
communications in accordance with the evolution of marketing paradigms, the growing complexity of the market
environment, and technological changes in business. The dissertation proposes a conceptual approach to the
formation of marketing communications based on data and artificial intelligence technologies. It is substantiated
that the development of digital technologies, big data analytics, artificial intelligence, and automated
communication platforms is transforming not only the instrumental support of marketing communications but
also their economic nature, functional purpose, and managerial role. Within the framework of the proposed
approach, the interrelationships among the macro-determinants of the communication environment development,
the conceptual transformation of marketing communications, the evolution of their functions, and the formation
of a new technological foundation are revealed. This made it possible to refine the content of the concept of “data-
and artificial intelligence-driven marketing communications” and to substantiate their transition from a
predominantly informational influence mechanism to a system of personalized and interactive stakeholder
engagement. A systematization of the determinants influencing the formation of marketing communications in the
digital environment has been carried out. Based on a synthesis of scientific approaches and contemporary trends
in digital transformation, these determinants are classified into external factors (technological, market-related,
consumer-behavioral, institutional and regulatory, and socio-economic factors) and internal factors (the level of an
enterprise’s digital maturity, business model characteristics, resource availability, staff competencies, the presence
of a brand platform, and information and analytical capabilities). It is substantiated that traditional approaches to
evaluating the effectiveness of marketing communications, which are primarily based on distinguishing between
economic and communicative outcomes, do not fully capture the multidimensional impact of contemporary
communications, particularly in the context of the digital transformation of business processes. A methodical
approach is proposed based on the identification of indicator blocks for assessing marketing communications
performance, including communicative, behavioral, economic, analytical and technological, socio-ethical, adaptive,
and customer experience performance. An analysis of the economic performance of agricultural companies
indicates that, despite significant external challenges, the companies under study have maintained a certain level
of financial resilience, which directly affects the nature and intensity of their marketing communications.
International experience in the development of marketing communications of agricultural enterprises in the digital
environment has been systematized, revealing that their evolution is characterized by a shift from the use of
individual promotional tools toward the creation of integrated digital communication ecosystems. Based on these
findings, recommendations have been developed for adapting best international practices to the activities of
domestic agricultural enterprises in order to improve the effectiveness of marketing communications and
strengthen their competitive positions within the digital economy. Based on the conducted analysis, a conceptual
approach to the development of an integrated digital marketing communications platform for local agricultural
enterprises has been proposed as a practical tool for transitioning from the fragmented use of individual digital

channels to a holistic system of communication interaction management.
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HoparkoBa indopmamnist:

IToBHE HaﬁMeHYBaHHﬂ IOPUIHUYHOL 0C00H: UepKachKuii iepKaBHUI1 TEXHOJIOTIYHUI YHiBEpCUTET
Kopg 3a €IPIIOY: 05390336

Micue3Haxoa>KeHHS: GynbBap llleBuenka, Yepkacu, Yepkacbkuii p-H., 18006, Vkpaina

dopma ByacHOCTI: [lepxasna

Cdepa ynpaBitiHHS: MinictrepcTBo ocBiTH i HayKu YKpaiHu

InenTudikarop ROR:

BaacHe IlpizBume Im's I10-6aTbKOBI:
1. ITanpoHHa TetgHa AHaToJiiBHA

2. Tetiana A. Palonna

KBasigikamis: . . 1., gou., 05.13.06

InenTudikarop ORCID ID: 0000-0001-5201-7902

JoparkoBa iHdpopmamnist:

IloBHe HaiMEeHYBaHHSI IOPHUAHUYHOI 0COOH: UepKachKuii 1epKaBHUI TEXHOJIOTYHMIA YHIBEPCUTET
Kopg 3a €IPIIOY: 05390336

Micue3HaxoaKeHHS: 6ybsap llleBuenka, Yepkacu, Yepkacbkuii p-H., 18006, Vkpaina

dopma BracHOCTI: JlepxaBHa

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBIiTH | HAayKu YKpaiHu

InenTudikarop ROR:

VIII. 3aKkJII04Hi BiZoMOCTi



BnacHe IlpizBume Im'st Ilo-6aTbKOBI Konomunesa Onena BiraniiBHa

TOJIOBH paju

BaacHe IlpizBume Im'a ITo-6aTbKOBI Konomuuesa Onena BiraniisHa

rOJIOBYIOYOrO Ha 3acCimaHHi

BignoBigasbHuUI 3a MiATOTOBKY 3n06ysay PhD
00JIiIKOBHX JOKYMEHTIB

PeeCTpaTop FOpuenko TetsiHa AHaToJiiBHA

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiJIIOBiZaJIbHUM 3a peE:CTpaI.lilO HayKOBO'l' Opuenko TersiHa AHaToJIiBHA

IistJIbHOCTI




