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2. Competitiveness of brands of industrial enterprises

Pedepar:

1. Incepraliito NpUCBSIYEHO PO3BUTKY TEOPETUYHMX OCHOB i IPAaKTUYHOIO AOCBiy (POPMYyBaHHS
KOHKYPEHTOCIIPOMOSKHOCTI TOPrOBMX MapOK IPOMMCJIOBUX IiAIPUEMCTB Ha CIIOKMBYOMY PHHKY. 3alIPOTIOHOBAHO
CX€My MOCJIiZOBHOCTI (POPMYBAaHHSI KOHKYPEHTOCIIPOMOKHOCTI TOPTOBUX MApOK, 10 CKJIaJA€ThCA 3
KOHLIEINTYaJIbHOTO, IMIVIEMEHTALIIHOrO i €KCIIaHCIMHOTO PiBHIB. /17151 BU3HAYEHHS MOXKJIMBOCTI [IEPEXOAY TOPrOBOi
MapKM Ha HACTyIIHUH PiB€Hb BUJIJIEHO KPUTEPia/IbHI TOKA3HUKH, & TAKOX IX IOPOrOBi 3HAUYEHHS, 110 BU3HAYAIOTh
KOHKYPEHTOCIIPOMOJKHOCTI TOPrOBOI MapKHU 3aIIPOIIOHOBAHO MOJI€JIb [IiarHOCTUKU CTaHY ii
KOHKYPEHTOCIIPOMOJKHOCTI. LI Mozesnb nepenbadae BUSHAYEHHS Pyl TOPrOBUX MapOK 3a OJHOPIIHICTIO
pe3yJbTaTiB GOPMYBaHHS iX KOHKYPEHTOCIIPOMOKHOCTI Ta BUSIBJIEHHSI MAPKETUHIOBUX MOKA3HUKIB, SIKi CIIPABJISIIOTH

HaWGi/IbIINII BIIJIMB HA BapTiCTh TOProBOi MapKu B rpymi. Ha ocHOBI 3anporoHoBaHoi Moziesli HalaHO peKoMeHallii



1[0/10 MifBUIEHHS KOHKYPEHTOCIIPOMOXHOCTI TOPrOBUX MAapOK Ha MiJIIPUEMCTBAX, 11J0 BUPOOJISIOTh BEJIUKY
10OyTOBY TEXHIKY.

2. Dissertation is devoted to the development of theoretical bases and practical experience of forming the brand
competitiveness of industrial enterprises in the consumer market. Sequence chart of forming the brand
competitiveness is offered, which consists of conceptual, implementation, and expansionary levels. In order to
determine the possibility of transition the brand to the next level, criterial indicators and their threshold values are
identified, which determine the degree of its formed competitiveness. For the formation of certain programs to
improve the competitiveness of the brand, a model of diagnosing its competitiveness is proposed. This model
includes the determination of groups of brands, depending on the homogeneity of results of the formation of their
competitiveness, and identification of market indicators that have the greatest impact on the brand value in the
group. Based on the proposed model, recommendations on improving the brand competitiveness of enterprises,
which produce large household appliances, are given.
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