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KBasmigikamis:
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IIIn¢dp HaykoBOi cneniaabHOCTI: 08.00.04
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LisITIBHOCTI)
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OcBiTHBO-HayKOBa IIporpama 3i creniaJbHOCTI: He 3acTocoByeTbcs
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I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT
IIudp cnenianizoBaHoi BYU€HOI pagH (Pa30Boi CleliaJai30BaHOI BYEHOI pazu): [l 26.006.03

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI 0COOM: [IBH3 "KuiBCchKuii Hal[iOHAIbHMI €KOHOMIYHMI YHIBEPCUTET

imeHi Banuma 'etbMaHa"

Kopg 3a €IPIIOY: 02070884
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InenTugikarop ROR: He zacrocosyerscs

IV. BizomocTi nipo nmiznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10
BUKOHaHO JHUCEPTALil0

IloBHe HaliMEeHYBaHHSI IOPHUAUYHOI 0COOH: [lepkaBHUi BUIIMII HABYAIbHUI 3aKyaj "KuiBChKuii
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ImenTudikarop ROR: He zacrocoyerbcs

V. BimomocTi npo gucepraniio
Moga guceprariii:
Koau TemaTuyHHUX PyOpHK: 06.71.03

Tema guceprauii:
1. MapkeTHHroBe NMO3UL[iIOHYBaHHS Ha PUHKY MOPO31Ba YKpaiHu

2. Marketing positioning at the ice-cream market of Ukraine

Pedepar:

1. TIponecnu 3ab6e3nedeHHs: ePeKTUBHOCTI MAPKETUHIOBO] AisI/IBHOCTI B Cy4aCHUX YMOBaX I'OCIOAAPIOBAHHS €
006'eKTOM JoCiIKeHHs. HaykoBe 0O6rpyHTYBaHHS TEOPETUKO-METOOUYHUX i IPUKJIATHUX 3aCaj PO3PO6IIeHHS
MapKeTUHTOBOTO [103UIiOHyBaHHS Ha MiJ[IPUEMCTBaX-BUPOOHMKAX MOPO3UBa YKpaiHU BUCTYIIa€ METOIO POOOTH.
Meronu: fiaseKTAYHA JIOTiKa, CACTEMHUI MiXiM, JIOTiYHE y3arajJbHEHHS Ta MTOPiBHAHHS, €KCIIEPTHI OL[iHKY,
ONMTYBAaHHS CIIO>KUBAYiB, CTATUCTUYHUY aHaJli3, TPyIyBaHHS Ta y3arajJbHEHHS JaHUX Tolo. Brepie
3aIIPOIIOHOBAHO AITOPUTMH [100YIOBY, aHAJi3y Ta MaTeMaTUYHy iHTepIpeTaliio Mmogesi ¢popMyBaHHS cTparerii
no3uLioHyBaHHs. Habysa 1oasbpIioro po3BUTKY METOAMKA PO3PaxXyHKY MiCTKOCTI pUHKY ab0 10ro CEerMeHTy 3
ypaxyBaHHSM crelu@iku NONUTy Ha CE30HHUI TOBap. BipoBamkeHo METONMYHI 3acafy: MO3ULIOHYBaHHS Ha
HiANPUEMCTBI, JOCiIKEHHS CIIOKMBAYiB Ta KOHKYPEHTIB, OLIIHKM MiCTKOCTi PMHKY 3 ypaxyBaHHSIM cllelu(piku

IIOTIMTY Ha CE30HHUII TOBAap, pOo3ropTaHHs QyHKII SIKOCTi y nnpoueci no3uuionysanHs. Cdhepa BUKOPUCTAHHS -



MiAIpreMCTBA XapyoBOi IIPOMUCIIOBOCTI YKpaiHy Ta HaBYaJIbHUM MTPOLEC.

2. Processes of marketing activity efficiency providing in the modern management terms are research objects. To
make the scientific ground of theoretic-methodical and practical principles of marketing positioning development
at the enterprises ice-cream producers of Ukraine is the purpose of dissertation. Methods are dialectical logic,
systems approach, logical generalization and comparison, expert estimations, consumers questioning, statistical
analysis, information grouping and generalization. The algorithms of construction and analysis as well as
mathematical interpretation of positioning strategy development model are offered at first. The method of market
or its segment capacity calculation according to the specific of demand on the seasonal commodity has got the
further development. Methodical principles that has been given the introduction are: marketing process at
enterprise, consumers and competitors research, market capacity estimation with consideration of seasonal
commodity demand specific, quality function development in positioning process. The field of use is food industry
enterprises of Ukraine and educational process.
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VII. BigomocTi npo odinilfiHuX ONOHEHTIB Ta PELeH3€HTIB
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PeuenseHTu

VIII. 3akr04Hi BimoMocTi
BiiacHe IIpi3Buine Im'sa ITo-6aTbKOBI

TrOJIOBH pajgu

BiiacHe IIpi3Buie Im'sa ITo-6aTbKOBi

rOJIOBYIOYOTO Ha 3aCiflaHHi

[TaBneHko AHarosniit PegopoBuy

[MaBnenko Anaroniit ®egoposuy
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00JIIKOBHX JOKYMEHTIB
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