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1. [lnmanyBaHHS MapKETUHTOBOTO MOTEHIiANy NiAIPUEMTBA

2. Enterprise marketing potential planning

Pedepar:

1. O6’eKT HOCIiI)KEHHS: MAPKETUHT0BA AisJIbHICTb MiANPUEMCTBA B yMOBAaX MiHJIMBOIO PUHKOBOTO CEPELOBUILA;
MeTa pobOTU: pO3pOOKA TEOPETUYHHUX II0JIOKEHDb | METOAMYHOTO 3a0€3Me4eHHs IIJIAaHYBAaHHSI MapKETUHIOBOTO
MIOTEHIIialy IPOMUCJIOBOTO MiJIIPUEMCTBA B yMOBAX MiHJIMBOTO PUHKOBOTO CEPENOBUIIA; METOAM NOCJIiIKEHHS Ta
araparypa: MoHorpagiuHuii, METOAM aHali3y i CUHTe3y, iHAyKLii Ta AeAyKLii, CTAaTUCTUYHUH I TeXHIKO-
€KOHOMIYHMI aHali3, eKCIIePTHUX OIiHOK U aHasi3 iepapxiil, cicTeMHUI aHai3, rpadivyHuil, GakTOPHUMN aHaIi3;
TEOPEeTUYHi i IpaKTUYHI pe3ysbTaTy: BU3HAYeHH CcKiany hakTopiB GOpMyBaHHS MAPKETUHIOBOTO MTOTEHIiay
nignpuemctsa (MIIIT) Ha OCHOBI 106YIOBYU MEPESKUBHOI CTPYKTYPHOI MOJeJi, BiAMiHHICTb 5IKOi noJisrae y
BM3HAUEHHI XapaKTepy i 3MiCTy 3B'I3KiB, 5Ki iCHyI0OTb MDK (pakTOpamu, 4J1s1 OOIPYHTYBaHHS CTPATEriyHUX
aZbTEpHATUB pealizallii MapKeTHHIOBOTO MOTEHLIiay B IIPOLeCci KOHKYPEHTHOI 60POThOU 3 iHIKMMU BUPOOHUKAMU

Ha [IEBHOMY LIiJIbOBOMY PMHKY; METOAMYHUM MiIXi 10 OOIPYHTYBaHHS BUOOPY KaHasliB 30yTy IIPOAYKLIi [1py



rianyBaHHi MITIT, 0cO6/IMBICTD SIKOTO MOJISATa€ Y BAKOPUCTAHHI CUCTEMU KPUTEPIiB Ta BUMOT 3a HaINIpsSIMKaMU
aHaJizy MOKYIILB, MPOAYKLII (IIOCIyT), MAPKETUHIOBOI AisIbHOCTI MiIIPUEMCTBA B L[IJIOMY; [TOCJIiIOBHICTh
11o6yJ0BM CUCTEMU MOHITOPUHTY CTaHy Ta edpekTuBHOCTI BukopuctanHs MIII, GopmyBaHHs sIKOi, Ha BiIMiHY Bif
iHIIKX MNigXOiB, IPONOHYETHCS 3MiMICHIOBATY HAa TPbOX PiBHAX — NPOJLYKTOBOMY, BUPOOHMYO-TEXHOJIOTIUHOMY,
rOCIIOZAPChKOMY — i3 JOTPUMAaHHSAM OOIPYHTOBAaHUX IIPUHLNIIIB BU3HAYEHHS [IUKJIIYHOCTI MOSIBU HECTAHIAAPTHUX
CUTYyalliil, CTPyKTYPOBAHOCTI 1 iepapXiqYHOCTI, y3roJpKeHHs 1iijiell 3 pecypcamu, HEOOXiTHUMU 1151 IXHbOTO
IOCSICHEHHS; BUBHAYEHHS] €KOHOMIUHOI CYyTHOCTI IIOHSITTSI «MapKETUHIOBUI NTOTEHLIias MiAIPUEMCTBAY SIK
NOPiBHSJIbHOI XapaKTePUCTHUKHY, 110, Ha BiIMiHY Bifl iCHYIOUMX MiIXOMiB, BBAXXAETHCSI BilOOPAKEHHSIM CTyIEHS
peasizailii MapKeTUHIOBUX MOSKJIMBOCTEN (DOCSTHEHHS MAapKETUHIOBUX 11iJIel]) [MigIIpUeEMCTBA B YMOBax
KOHKYPEHTHOTO CYII€PHUIITBA IIPU [IPOEKTyBaHHi, BUPOOHUIITBI, peasizallii Ta ekcrulyaTalii npoaykuii i mocayr Ha
BiIKPUTOMY PUHKY; METOIUYHUN Minxin 1o ouinku MITIT Ha OCHOBiI BUKOPUCTAHHS y3arajbHIOIOYOro MOKA3HMKa,
0CO0JIMBICTb BU3HAYEHHS SIKOTO I0JISITA€ B y3arajbHEHHI TAKUX XapaKT€PUCTUK MAapPKETUHIOBOI [isI/IbHOCTI: 06CsTn
30yTy IPOAYyKLii mifnpremcTBa, IPpMUBaOIUBICTh PUHKY 30yTy IIPOLYKLIi MifpreMCTBa, TO3ULLis MiAIIPUEMCTBA Y
KOHKYPEHTHil1 60pOTh06i, 610[IKET MAapPKETHHTY, OI0[KET PEKJIaMU i CTUMYJIIOBaHHS 30yTy, KaZpOBUI NIOTEHLias
MapKeTHHTOBUX CJIyK0, TPUOYTKOBICTb PUHKOBUX OIlepallill, LIiHOBA MOJITUKA; CTyNiHb YIIPOBAAKEHHS: pO3POOKU
BIIPOBAJIKEH] B MpakTU4HY AisabHicTh TOB «lOmitep-B», BAT «HaykoBoO-10CigHNN IPOEKTHO-KOHCTPYKTOPCHKUM
iHCTUTYT 3aCc06iB TeXHOJIOTiYHOrO ocHaieHHs «BEJIT»; cdhepa BUKOpHUCTaHHS: MApPKETUHIOBA JisJIbHICTh

IIPOMUCJIOBOTO Hil]‘HpI/IGMCTBa B YMOBax MiHJIMBOTO PUHKOBOT'O CEPENOBHIIIA.

2. The object of the research: enterprise marketing management in a changing market environment; The purpose
of work: To develop theoretical and methodological support planning marketing potential of industrial enterprises
in a changing market environment; Research methodology and instruments: monographic, methods of analysis and
synthesis, induction and deduction, statistical and techno-economic analysis, expert opinions and analysis of
hierarchies, systems analysis, graphic, factor analysis; Theoretical and practical results: identification of the factors
of the marketing potential of the enterprise (SPE) based on the construction of lace structural model, the
difference consists in determining the nature and content relationships that exist between factors to study
strategic alternatives of the marketing potential in the process of competition from other producers on a
particular target market; methodical approach to the justification of the choice of marketing channels in the
planning of SPE, which feature is to use benchmarks and requirements the directional analysis of customers,
products (services), marketing activity of enterprise as a whole; sequence of the system for monitoring the
condition and effectiveness of the SPE, of which, unlike other approaches, it is proposed to carry out on three
levels - the grocery, manufacturing, technological, economic - of compliance with the reasonable determination of
the principles of cyclical occurrence of unusual situations, structured and hierarchical, coordination purposes with
the resources necessary to achieve them, identifying the economic essence of the concept of "marketing potential
of the enterprise" as a comparative assessment, which, unlike existing approaches, is a reflection of the degree of
marketing opportunities (achievement of marketing objectives) of the company in a competitive rivalry in the
design, manufacture, sale and use of products and services on the open market; methodical approach to evaluation
of SPE on the basis of generalizing parameter, defining feature of which is the generalization of such
characteristics of marketing activities: Sales of products enterprise, market attractiveness of enterprise, the
company's position in the competition, marketing budget, budget, advertising and sales promotion, marketing
services, human resources, profitability, market transactions, pricing policies; Subject and degree of introduction:
the findings are applied in practice Ltd Jupiter-V, JSC "Scientific Research Design Institute of technological
equipment” Welt "; The sphere of application: industrial enterprise marketing management in a volatile market
enterprise.
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