PeecTpaninHa kaptka JIiP

I. 3arasibHi BimOMOCTI

Jep>kaBHUH peecTpauiliHUI HOMeP: 0125U001450

Oco006J1uBi TO3HAYKH: BinKpura

JaTa peectpaunii: 03-03-2025

I1. IlizcTaBa AJis IpOBeAEHHS POOIT

IlincraBa gjs IIPOBEAEHHSI HiP: 43 - pnacua ininiatusa (axuo poboTa BUKOHYETBHCS 3 BJIACHOI iHIlLliaTUBYU 32

Koty BUKOHaBLs HJIP abo 6e3KOTOBHO)
Hanpsam ¢inancyBaHHS: 2.1 - pyHmameHTasbHI DOCTiIKeHH ()

Ikepesia piHaHCYBaHHS

7706 - 6e3nyaTHO (AOroOBip PO HAYKOBO-TEXHiYHE CIiBPOOITHHIITBO, TOLL0)

I11. BimomocTi npo 3amoBHHuKa [IiP

IloBHe HaliMeHYBaHHS IOPHUAUYHOI 0co0H (a60 ITIB ¢i3myHOi 0cO0H): VHiBepCuTET MUTHOI CIIpaBy

Ta (piHaHCiB
Kopg 3a €IPIIOY: 39568620

Micuesnaxo;perHﬂ: ByJ1. Bonogumupa Bepnancskoro, 6yg. 2 /4, M. JIHinpo, [IHiINpoBCbKU# p-H.,

JHinporneTpoBchKa 0611, 49000, Vkpaina

dopma BaacHoOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBITH | HayKK YKpaiHu
Imentudikarop ROR: He zacrocoyerbcs

Poamip opranisaiii:

TenedoHn: 380567455596

IV. Bimomocri npo BukoHaBus JIiP



IloBHe HaliMeHYBaHHS IOPUAUYHOI 0co0u (a6o ITIB ¢i3zuyHOi 0c00H): VHiBepcuTET MUTHOI CrIpaBy

Ta (piHaHCiB
Kopg 3a €IPIIOY: 39568620

Micue3HaxoaKeHHS: ByJ1. Bononumupa Beprnancekoro, 6yg. 2 /4, M. [IHinipo, [JHinpoBcbkuil p-H.,
Juinponerposcbka 06i1., 49000, Ykpaina

dopma By1acHoCTI:

Cdepa ynpaBiriHHS: MiHicTepCTBO OCBITH i HayKy YKpaiHu
InenTudikarop ROR: He zacrocosyerscs

Po3mip opranisamii:

Tenedon: 380567455596

V. BimomocrTi npo cniBBuKOHaBUs JIiP

VI. BizomocrTi npo JiP
Ha3sBa po6oTH yKpaiHCBHKOIO:

MapKeTHHI CTaJIoro pO3BUTKY: CY4aCHi TPEHOM Ta NEPCIIEKTUBY.

Ha3sBa po60oTH aHIJIiHCHKOIO:

Sustainability marketing: current trends and prospects.

MeTta po60TH YKpPaiHCBHKOIO:

JlocnigKeHHs Cy4aCHUX TPEHIB Ta HAyKOBE OOI'PYHTYBAHHS MOJAJIbIIMX I1E€PCIIEKTUB MAPKETHHTY CTaJI0ro
PO3BUTKY, BUBYEHHS [1€PEIYMOB yIOCKOHAJIEHHSI MaPKETUHIOBOI'O MEXaHi3My BITUM3HSIHUX i IIPUEMCTB

BiZIIOBIAHO O KOHLEILIi CTAJIOr0 PO3BUTKY.

MeTa po60OTH aHIJIiHCHKOIO:

Research of modern trends and scientific substantiation of further perspectives of sustainable development
marketing, study of prerequisites for improving the marketing mechanism of domestic enterprises in accordance
with the concept of sustainable development.

IIpiopuTeTHHI HaNIpSIM PO3BUTKY HayKH i TEXHIKH:

CrpaTeriyHuii NpiopUTEeTHUH HaNPSIM iIHHOBALLiMHOI AisIJIBHOCTI: PO3BUTOK CydacHUX

iHpopmaniiHuX, KOMYHIKALiTHUX TEXHOJIOTii1, pOOOTOTEXHIKN

Bug, po6otH: 39 - pynsamenransaa

OuikyBaHi pe3yJIbTaTH: MeTozay, Teopii; MeToanyHi JOKyMeHTH

l'asmy3b 3acTocyBaHHs: BH3 Ykpainu

KepiBHUKH po6OTH

BiacHe IIpizBue Im's I10-6aThKOBI: Mimenko IMUTPO AHATONIHOBUY
HayKoBHI CTYIIHbB: 1. fepx. ymp.

BuyeHe 3BaHHSI: nmpodecop



InenTudikarop ORCID ID:

JoparkoBa iHdpopmamnist:

VII. Eranu BukonauHg JIiP

Homep eramy: 1

Ha3Ba eTramy: MapkeTHHT CTajloro po3BUTKY: Cy4acHi TPEHAH Ta ePCIEeKTHUBH.
IToyaTok eramy: 03.2025

3akiHYyeHHs eTamy: 12.2027

Buz 3BiTHOr0O AOKYMEHTA: OCTaTOYHMIA 3BiT

VIIIL. Inpexc YK, remaTtuyHni pyopuxu HTI
Inpexc YIIK: 339.187; 339.13; 339.146; 658.8

Koau TemaTuyHHUX PYyOPHK: 06.81.55

IX. 3aKk/1I04Hi BiZOMOCTI

KepiBHHK IOPHAHUYHOI 0COOH Bouyapos JIMutpo OJiekcaHapoBUY
K.10.H., 12.00.01
BiamoBiganbHUH 32 MiZITOTOBKY Mapuesniok O.0., €Eppromenko M.B.

00JIiIKOBHX JOKYMEHTIB

Tenedon +38 (056) 756-05-78

PeecTpaTtop

KepiBHuk Bigginy YKpIHTEI, mpo €
BiZNOBiZaJIbHUM 32 peeCcTpallilo HayKOBOIi IOpuenko T.A.

OisSIIBHOCTI




