PeecTpaninHa kaptka JIiP

I. 3arasibHi BimOMOCTI

Jep>kaBHUH peecTpaniliHUN HoOMep: 0123U105048

Oco006J1uBi TO3HAYKH: BinKpura

JaTa peecrtpamnii: 08-12-2023

I1. IlizcTaBa AJis IpOBeAEHHS POOIT

IlincraBa gjs IIPOBEAEHHSI HiP: 43 - pnacua ininiatusa (axuo poboTa BUKOHYETBHCS 3 BJIACHOI iHIlLliaTUBYU 32

Koty BUKOHaBLs HJIP abo 6e3KOTOBHO)
Hanpsam ¢inancyBaHHS: 2.2 - npukiagHi JOCIIKEHHS | po3po6Ky ()

Ikepesia piHaHCYBaHHS

7706 - 6e3nyaTHO (AOroOBip PO HAYKOBO-TEXHiYHE CIiBPOOITHHIITBO, TOLL0)

I11. BimomocTi npo 3amoBHHuKa [IiP

IloBHe HaliMeHYBaHHS IOPUAUYHOI 0co0H (260 ITIB ¢i3zmyHOi 0c00H): KuiBchkuii HaLioOHATbHUIA

yHiBepcuTeT OYy[iBHUIITBA i apXiTEKTypHU

Kopg 3a €IPIIOY: 02070909

Micue3HaxoaKeHHS: npocrnekT [Tositpodorcekuit, 6y, 31, M. Kuis, 03037, Ykpaina
dopma Bi1acHoCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBIiTH | HAayKu YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

Po3mip opranisamii:

Tenedon: 380442415580

IV. Bimomocri npo BukoHaBus JIiP



IloBHEe HaMEHYBaHHS IOPHINYHOI 0cooH (a6o ITIB ¢izsmaHO0i 0CO6H): KuiscbKuil HalOHATIBHUIA

yHiBepcuTeT Oy[iBHMITBA i apXiTeKTypu

Kopg 3a €IPIIOY: 02070909

Micue3HaxoaKeHHS: npocnekTt [TosiTpodaorcbkuii, 6ya. 31, m. Kuis, 03037, Ykpaina
dopma BiracHoCTI:

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH 1 HayKU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

Poamip opranisaiii:

Tenedon: 380442415580

V. BimomocrTi npo cniBBUKoHaB1 s JIiP

VI. Bigomocri npo [JIiP
Ha3zBa po6oTH yKpaiHCBHKOIO:

MapKeTHHIoBi KOPIIOPATUBHI CTpaTerii Ha pUHKY OyZiBeJbHUX MaTepiaiiB

Ha3sBa po60oTH aHIJIilICBKOIO:

Marketing corporate strategies in the building materials market

MeTta po60TH YKpPaiHCBHKOIO:

JleTanbHe BUBYEHHS, aHAJIi3 Ta CUCTEMATU3Allis CyYaCHUX MAPKETUHIOBYX KOPIIOPATUBHUX CTPATETIH, 110
3aCTOCOBYIOTb Ha PUHKY OyliBeJIbHUX MaTepiaiB. OCHOBHUII aKLIEHT JOCTiIKeHHS CIIPSIMOBAaHUI HA BUBHAYEHHS
e(EeKTUBHUX CTPATETIH, 1110 NO3BOJISIOTH IiATIPUEMCTBAM LIbOTO CEKTOPY JOCATTU KOHKYPEHTHOI IlepeBary,
ONTUMI3yBaTU BUTPATH Ta MAKCHMMi3yBaTu IPUOYTKOBICTb. PO60Ta Nependadae aHasli3 BIIJIMBY BHYTPIIIHIX Ta
30BHIIIHIX YUHHUKIB HAa 0OpaHi CTpaTerii, a TAKOXX BUCBITJIEHHSI MOKJIMBOCTEN Ta BUKJIMKIB, SIKi BOHU CTaBJISATh
nepen NignpueMCTBaMU B yMOBaX JUHAMIYHOTO PUHKOBOTO CepefoBuila. Pe3yibTaTy JOCIiIKEHHS MAlOTh
CIIpYSTU PO3POOLi peKOMEHALIN 1S NiAIIPUEMCTB-BUPOOHUKIB Ta MiANPUEMCTB-TIOCTAYAJIbHUKIB Oy 1iBeJIbHUX
MarepiasiB MO0 BLOCKOHAJIEHHS IXHIX MAaPKETUHTOBUX CTPATETill i 3a6e3Me4eHHsI CTIHKOTO PO3BUTKY B YMOBaxX

cy4yacHoro 6i3Hecy

MeTa po60TH aHTIJIilCHKOIO:

They detailed study, analysis, and systematization of modern corporate marketing strategies used in the building
materials market. The main emphasis of the research is aimed at determining effective strategies that allow
enterprises in this sector to achieve a competitive advantage, optimize costs, and maximize profitability. The work
involves analyzing the influence of internal and external factors on the chosen strategies and highlighting the
opportunities and challenges they pose to enterprises in the dynamic market environment. The research results
should contribute to developing recommendations for manufacturers and suppliers of construction materials to

improve their marketing strategies and ensure sustainable development in modern business conditions
IIpiopuTeTHHI HaNIpSIM PO3BUTKY HayKH i TEXHIKH:
CrpareriyHu# NpiOpHTETHHUI HAIIPSIM iHHOBaLiHHOI AiJIBHOCTI: MapKkeTnHr

Buz po6oTH: 48 - npuknazsHa



O‘{iKyBaHi P€e3yabTaTH: Metoau, Teopii; MeToanyHi JOKyMEHTH; AHAIITUYHI MaTepiau

l'asy3s 3aCTOCYBaHHS: MapKeTHHT

KepiBHHUKH po6OTH

Biacue IlpizBuuie Im's I10-0aThKOBI: lumenko Pycnan AHatosmiitosuy

HaykoBuii CTYIiHbB: 1. €. H.
BueHe 3BaHHSI: npodecop
InenTudikarop ORCID ID:

JoparkoBa iHdpopmamnist:

VII. ETranu BuKOoHaHHs [IiP

Homep eramy: 1

Ha3sBa eramy: MapkeTHHroBi KoprnopaTusHi crpaTterii Ha pUHKy GyZiBeJIbHUX MaTepiasis

IToyaToK eramy: 12.2023
3akiHyeHHs eTamy: 12.2026

Buz 3BiTHOr0O AOKYMEHTA: OCTaTO4HMIA 3BIT

VIIIL. Inpexc YK, remaTtuyni pyopuxu HTI

Ingexc YJIK: 681.5.009(100); 004.009(100)

Koau TemaTuyHHX PyOpHK: 50.01.14

IX. 3ak1104HI BiTOMOCTI

KepiBHHK I0pHAHYHOIL 0COOH

BignoBigasibHUI 3a MiATOTOBKY

00JIiIKOBHX JOKYMEHTIB
Tenedon

PeecTpaTtop

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiZIIIOBiZaJIbHUM 32 peECTpallilo HayKOBOIi

OisSIIBHOCTI

Kyzikos IleTpo MyciftoBry
I. e. H., 08.00.03
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