PeecTpaninHa kaptka JIiP

I. 3arasibHi BimOMOCTI
Jep>kaBHUH peecTpauiliHUI HOMeP: 0126U000046

Oco006J1uBi TO3HAYKH: BinKpura

JaTa peectpaunii: 05-01-2026

I1. IlizcTaBa AJis IpOBeAEHHS POOIT

IlincraBa gjs IIPOBEAEHHSI HiP: 43 - Bnacua ininjatusa (sxwo JIiP BUKOHYy€ETbCS 3 BJIACHOI iHilliaTUBU 3a

KOILITH BUKOHABIS a60 GE3KOIITOBHO)

Hanpsam ¢inancyBaHHS: 2.2 - [IpukiiaiHi HayKOBi JOCIIIIKEHHS | HAYKOBO-TEXHI4HI (€KCIIEPUMEHTAJIbHI)
PO3pooKH ()

I>kepesia piHaHCYBaHHS

7706 - Be3onJaTHO (ZOTrOBip IIPO HAYKOBO-TE€XHiYHE CIiBPOOGITHHIITBO, TOIL0)

I11. BizomocTi npo 3amoBHHuKa [IiP

IloBHe HaiMeHYBaHHSI IOPHUAHUYHOI OCOOH: BiHHUIBKUIA TOPTOBEIbHO-EKOHOMIYHMIL iIHCTUTYT

Jlep>kaBHOTO TOPTOBEJILHO-E€KOHOMIYHOTO YHIBEPCUTETY

Kopg 3a €IPIIOY: 01562987

Micuesnaxo,zm(eﬂns:: ByJ. CobopHa, BinHu1g, Binunnpkuii p-H., 21050, Ykpaina
dopma ByracHOCTI: [lepxkasna

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBITH | HayKK YKpaiHu

Inentudikarop ROR:

Poamip opranisaiii:

Tenedon: 380432550400

IV. Bimomocri npo BukoHaBus JIiP



IIoBHe HaﬁMeHyBaHHﬂ IOpPI,uH‘{HOi OCOOM: BiHHUIbKUIT TOProBeJIbHO-€KOHOMIYHUI IHCTUTYT

Jlep>kaBHOTO TOPrOBEJILHO-€KOHOMIYHOTO YHIBEDCUTETY

Kopg 3a €IPIIOY: 01562987

Micue3HaxoaKeHHS: ByJ1. CobopHa, Binnuug, Binuunpkuit p-H., 21050, Ykpaina
dopma BracHOCTI: JlepxasHa

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH 1 HayKU YKpaiHu

InenTudikarop ROR:

Poamip opranisaiii:

Tenedon: 380432550400

V. BimomocrTi npo cniBBUKoHaB1 s JIiP

VI. Bigomocri npo [JIiP
Ha3zBa po6oTH yKpaiHCBHKOIO:

Big data Ta couiasnbHi MeJjia B XypHaIiCTUL i MAPKETUHTY

Ha3sBa po60oTH aHIJIilICBKOIO:

Big data and social media in journalism and marketing

MeTta po60TH YKpPaiHCBHKOIO:

OmnpaiioBaTy TEOPETUYHi 3acaniy, METOIOJIOTIYHI MMigX0oAu Ta IPaKTUYHI peKoMeHaanii 3 BukopucrtaHHs Big data ta
coljiaZlbHUX MeJia B )XypHaJIiCTULII Ta MApKeTHHIY CIIPSIMOBaHi Ha MifABUILEHHS e(PeKTUBHOCTI poOOTH MiIIPUEMCTB,

(OpMyBaHHS iX NIO3UTUBHOTO IMIIKy Ta JOCSITHEHHS CTPATETiUHUX LieN.

MeTta po60TH aHIJIiHCHKOIO:

To develop theoretical foundations, methodological approaches and practical recommendations for the use of Big
data and social media in journalism and marketing aimed at increasing the efficiency of enterprises, forming their
positive image and achieving strategic goals.

IIpiopuTeTHHH HANIpSIM PO3BHTKY HayKH i TEXHIKH:

CrpareriyHu# NpiOpUTETHUI HAIIPSIM iHHOBALiMHOI JiSJIBHOCTI: PO3BUTOK Cy4acHUX

iHpopmaliitHUX, KOMyHIKaLiTHUX TEXHOJIOTiiA, pOOOTOTEXHIKN
Bun pOGOTH: [IpuksagHi HAyKOBi HOCIIIKEHHS
O‘IiKyBaHi P€3yJIbTaTH: MeToauyYHI PEKOMEH/ AL, HAYKOBi CTATTi, y9aCTh y KOH(EPEHLiIX

l'asmy3b 3acTOCyBaHHS: 84.13 PerysoBaHHsI Ta CIIPUSHHS e(DEKTUBHOMY BeJEHHIO €KOHOMIYHOI [is/IbHOCT,
85.42 Buima ocBita

KepiBHUKH po6OTH
BiacHe IIpizBuie Im'sa I1o-6aThKOBI: Jlenuciok Osnekcanap Mukosaiiosuy
HaykoBHH CTYIiHB: 1. €. H.

HaykoBe 3BaHHS: npodecop



Imentudikarop ORCHID ID: 0000-0002-9492-3281

JoparkoBa iHpopMauist: https://scholar.google.com.ua/citations?hl=ru&user=E-OgOI0AAAA]

VII. Eranu BukonauHg JIiP

Homep eramy: 1

Ha3sBa eramny: Big data ta couiasibHi Meziia B )KypHaIiCTHLL | MApKETHUHTY

IToyaTok eramy: 01.2026
3akiHYyeHHs eTamy: 12.2028

Buz 3BiTHOr0O AOKYMEHTA: OCTaTOYHMIA 3BiT

VIIIL. Inpexc YK, remaTtuyHni pyopuxu HTI
Inpekc YIK: VIIK 004:316.42:070:339.138

Koau TeMaTHYHHX PYyOPHK: 19

IX. 3aKk/1I04Hi BiZOMOCTI

KepiBHHK I0pHAHYHOI 0COOH

BignosigasibHuUI 3a MiATOTOBKY

00JIiIKOBHX JOKYMEHTIB
Tenedon

PeecTpaTtop

KepiBHuk Bigginy YKpIHTEI, mpo €
BiZNOBiZaJIbHUM 32 peeCcTpallilo HayKOBOIi

OisSIIBHOCTI

3amkoBa Haranig JleoHiniBHa
I. ¢in. H., K. 1iex. H., npodecop, 09.00.03, 13.00.04

F'ecanb Inna CrenaHiBHA

0677324518

[Opuenko TersHa AHaToJiiBHA

Opuenko TersHa AHaTosIiBHA



